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DESIGN STUDIO PERTH

�I�™�s�Î�X�Ú�F�­�@�X�'�F�¡�­�F�h���­�F�s�h�X�»�@�™�s�µ�8�@�X� �ñ�–�­�F�Í�ñ�­�F�h�8�X���™�ñ�h���F�h�8�X���h���X�'���¡�F�8�h

Design Studio Perth is an integrated branding and graphic design agency
based in Perth, Western Australia.

We help our clients take their brand from standard to strategic.

�'�s�X�Ô�s�µ�X�æ�h���X���™�ñ�h���F�h�8�X�s�Í���™�Î�@���]�f�F�h�8�0
With Design Studio Perth, branding – and rebranding – is a seamless experience.
���Ô�X�F�h�­���h�­�F�s�h�ñ�]�]�Ô�X�µ�h�����™�¡�­�ñ�h���F�h�8�X�Ô�s�µ�™�X�Í�F�¡�F�s�h�X�ñ�h���X�8�s�ñ�]�¡�*�X�Î���X�����Í���]�s�–�X�ñ�X�–�s�Î���™�7�µ�]�X�ñ�h���X���F�¡�­�F�h���­�F�Í��
���™�ñ�h���X�7�s�™�X�Ô�s�µ�X�­�@�ñ�­�X�¡���­�¡�X�Ô�s�µ�™�X���µ�¡�F�h���¡�¡�X�ñ�–�ñ�™�­�*�X�ñ�h���X�8�F�Í���¡�X�Ô�s�µ�X�ñ�µ�­�@���h�­�F���ñ�]�]�Ô�X�����¡���™�Í�����X���s�h�æ�����h�����)�X
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To help you gain a better understanding of what branding
is and how to leverage it in your business. 

WEBINAR INTENTION

DESIGN STUDIO PERTH

WEBINAR GOALS:

�3�X�»�s�X�@���]�–�X�Ô�s�µ�X�8�ñ�F�h�X�ñ�X�����­�­���™�X�µ�h�����™�¡�­�ñ�h���F�h�8�X�s�7�X�Î�@�ñ�­�X���™�ñ�h���F�h�8�X�F�¡�)

�3�X�»�s�X�­���ñ���@�X�Ô�s�µ�X�@�s�Î�X���™�ñ�h���X���˜�µ�F�­�Ô�X���ñ�h�X�ñ�����X�Í�ñ�]�µ���X�­�s�Xyour business.  

�3�X�P�s�Î�X�­�s�X�µ�¡���X���™�ñ�h���F�h�8�X�­�s�X���¡�­�ñ���]�F�¡�@�X�Í�ñ�]�µ���X�F�h�X�Ô�s�µ�™�X�¡���™�Í�F�����¡�X�s�™�X�–�™�s���µ���­�)�X

�3�X�»�s�X�¡�@�s�Î�X�Ô�s�µ�X�@�s�Î�X�­�s�X���™���ñ�­���X���™�ñ�h���X���s�@���¡�F�s�h�X�ñ���™�s�¡�¡�X�­�@���X�Í�ñ�™�F�s�µ�¡
�X�X�X�f�ñ�™�Y���­�F�h�8�X�–�]�ñ�­�7�s�™�f�¡�X�7�s�™�X�Î�����*�X�–�™�F�h�­�X�—�X�¡�s���F�ñ�]�X�f�����F�ñ�)�X
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PRODUCT
or SERVICE

CLIENT/CUSTOMERS

What is Branding?

�3�X�à�s�µ�™�X���™�ñ�h���X�F�¡�X���µ�F�]�­�X�­�s�X�™���–�™���¡���h�­�X�Î�@�s�X�Ô�s�µ�X�ñ�™���X�ñ�¡�X�ñ�X���µ�¡�F�h���¡�¡�X�ñ�h���X�@�s�Î�X�Ô�s�µ�X�Î�F�¡�@
�X�X�X�­�s�X�����X�–���™�����F�Í�����X���Ô�X�Ô�s�µ�™�X�F�����ñ�]�X���]�F���h�­�¡�6���s�h�¡�µ�f���™�¡�)

�3�X�U�­�X�F�¡�X�ñ�X�Î�ñ�Ô�X�­�s�X���F�¡�­�F�h�8�µ�F�¡�@�X�Ô�s�µ�™�¡���]�7�X�7�™�s�f�X�Ô�s�µ�™�X���s�f�–���­�F�­�s�™�¡�X�ñ�h���X���]�ñ�™�F�7�Ô�X�Î�@�ñ�­
�X�X�X�F�­�X�F�¡�X�­�@�ñ�­�X�f�ñ�Y���¡�X�Ô�s�µ�™�X���s�f�–�ñ�h�Ô�X�ñ�X�����­�­���™�X���@�s�F�����X�s�Í���™�X�­�@���X���s�f�–���­�F�­�F�s�h�)

�3�Y�s�s�™���X�F�f�–�s�™�­�ñ�h�­�]�Ô�X�F�­�X���¡�­�ñ���]�F�¡�@���¡�X�Í�ñ�]�µ���X�F�h�X�Ô�s�µ�™�X�–�™�s���µ���­�X�s�™�X�¡���™�Í�F�����)�X�X



Marketing
Is like asking someone on a date

Branding
Is the reason they say yes

Marketing
Is like asking someone on a date

Branding
Is the reason they say yes

DESIGN STUDIO PERTH



DESIGN STUDIO PERTH

What is Brand Equity?
���™�ñ�h���X���˜�µ�F�­�Ô�X�™���7���™�¡�X�­�s�X�­�@���X�Í�ñ�]�µ���X�­�@�ñ�­�X�ñ�X���™�ñ�h���X�ñ�����¡�X�­�s�X�ñ�X�–�™�s���µ���­�X�s�™�X�¡���™�Í�F����

�����Ô�s�h���X�­�@���X�7�µ�h���­�F�s�h�ñ�]�X�����h���æ�­�¡�X�F�­�X�–�™�s�Í�F�����¡�)�X�U�­�R�¡�X�­�@���X�–���™�����–�­�F�s�h�X�ñ�h���X�ñ�¡�¡�s���F�ñ�­�F�s�h�¡

�­�@�ñ�­�X���µ�¡�­�s�f���™�¡�*�X���f�–�]�s�Ô�����¡�*�X�ñ�h���X�­�@���X�f�ñ�™�Y���­�X�@�ñ�Í���X�Î�F�­�@�X�ñ�X���™�ñ�h���)



Reputation

Increase In
Business Value

Establishes

Trust & Loyalty

Brand 

Identity

Perceived

Quality

Brand
Awareness

Key
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Of Brand
Equity
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How Brand Equity Adds Value To Your Business

Increased
Value

Competitive
Advantage

Customer
Loyalty

Negotiating
Power
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Building & Maintaining Brand Equity
���™�ñ�h���X���˜�µ�F�­�Ô�X�F�¡�h�R�­�X�V�µ�¡�­�X�ñ�X���µ�ß�ß�Î�s�™���B�F�­�R�¡�X�ñ�X�­�ñ�h�8�F���]���X�ñ�¡�¡���­�X�­�@�ñ�­�X���ñ�h�X�¡�F�8�h�F�æ���ñ�h�­�]�Ô

���h�@�ñ�h�����X�­�@���X�Í�ñ�]�µ���X�s�7�X�Ô�s�µ�™�X���µ�¡�F�h���¡�¡�*�X���¡�–�����F�ñ�]�]�Ô�X�Î�@���h�X�F�­�X���s�f���¡�X�­�s�X�¡���]�]�F�h�8�)�X���Ô

���µ�F�]���F�h�8�X�ñ�h���X�h�µ�™�­�µ�™�F�h�8�X�¡�­�™�s�h�8�X���™�ñ�h���X���˜�µ�F�­�Ô�*�X�Ô�s�µ�R�™���X�h�s�­�X�V�µ�¡�­�X���™���ñ�­�F�h�8�X�ñ�X���™�ñ�h���,

�Ô�s�µ�R�™���X���™���ñ�­�F�h�8�X�ñ�X�]���8�ñ���Ô�X�­�@�ñ�­�X�–�s�­���h�­�F�ñ�]�X���µ�Ô���™�¡�X�Î�F�]�]�X�¡�����X�ñ�¡�X�F�h�Í�ñ�]�µ�ñ���]���)
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Consistent
Brand Messaging

Ensure that all communications, from marketing to customer

�¡���™�Í�F�����*�X�ñ�™���X�ñ�]�F�8�h�����X�Î�F�­�@�X�­�@���X���™�ñ�h���L�¡�X�Í�ñ�]�µ���¡�X�ñ�h���X�F�����h�­�F�­�Ô�)
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Consistent Use
Of Brand Assets

Ensure that all brand assets are used according to Brand Guidelines to

���h�¡�µ�™���X���™�ñ�h���X���s�@���¡�F�s�h�X�ñ���™�s�¡�¡�X�­�@���X�Í�ñ�™�F�s�µ�¡�X�f�ñ�™�Y���­�F�h�8�X�–�]�ñ�­�7�s�™�f�¡�X�7�s�™�X�Î�����*

print and social media.

Mulish

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

�ñ���������7�8�@�F�V�Y�]�f�h�s�–
�˜�™�¡�­�µ�Í�Î�Ó�Ô�ß

Medium
Mulish

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnop
qrstuvwxyz

Light
Mulish

ABCDEFGHIJKLMNOP
QRSTUVWXYZ

abcdefghijklmnop
qrstuvwxyz

Extra Bold

1234567890 1234567890 1234567890
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High-Quality Products
and Services

� �s�h�­�F�h�µ�s�µ�¡�]�Ô�X�F�h�Í���¡�­�X�F�h�X�–�™�s���µ���­�X�ñ�h���X�¡���™�Í�F�����X�˜�µ�ñ�]�F�­�Ô�X�­�s�X�f�ñ�F�h�­�ñ�F�h

���µ�¡�­�s�f���™�X�­�™�µ�¡�­�X�ñ�h���X�–���™�����F�Í�����X�Í�ñ�]�µ���)

Louis Vuitton
Valued at $26.3 billion
(US$)
�£�™�s�æ�­�X�s�ñ�™�8�F�h�+�X���–�–�™�s�Ó�X�ò�ñ�’
���Í���™�ñ�8���X���ñ�8�X���s�¡�­�¡�X�a�ê�ð�é
to make.
Retails for around $8,500
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Customer Engagement
and Experience

�H�s���µ�¡�X�s�h�X���™���ñ�­�F�h�8�X�–�s�¡�F�­�F�Í���X���µ�¡�­�s�f���™�X���Ó�–���™�F���h�����¡�X�ñ�­�X���Í���™�Ô�X�­�s�µ���@�–�s�F�h�­

�­�s�X�™���F�h�7�s�™�����X���™�ñ�h���X�]�s�Ô�ñ�]�­�Ô�X�ñ�h���X�–�s�¡�F�­�F�Í���X�ñ�¡�¡�s���F�ñ�­�F�s�h�¡�)
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Monitoring
and Measuring

�¦���8�µ�]�ñ�™�]�Ô�X�f���ñ�¡�µ�™���X���™�ñ�h���X���˜�µ�F�­�Ô�X�­�@�™�s�µ�8�@�X�¡�µ�™�Í���Ô�¡�*�X�f�ñ�™�Y���­�X�™���¡���ñ�™���@�*

and customer feedback to understand its impact and identify areas

�7�s�™�X�F�f�–�™�s�Í���f���h�­�)



BRANDING PILLARS:

Brand
Messaging

Visual
Identity

Brand
Media

�P�s�Î�X�Ô�s�µ�L�]�]�X�¡�s�µ�h�� �P�s�Î�X�Ô�s�µ�L�]�]�X�¡�­�ñ�h���s�µ�­ �P�s�Î�X�Ô�s�µ�L�]�]�X�]�s�s�Y�X

• Brand Tone 
• Ideal client
• Vision & Mission

• Logo
• Brand Colours
• Brand Fonts 

• Photos
�3�Y�Ù�F�����s�¡
�3�Y�U�f�ñ�8���™�Ô�X



Brand
Messaging

Brand
Media

Visual
Identity

SOCIAL MEDIA
�€�h�]�F�h���X�£�™���¡���h�����X�X

Email Marketing
���™�s�ñ�����h�X�à�s�µ�™�X�¦���ñ���@

GRAPHIC DESIGN
�Ù�F�¡�µ�ñ�]�X� �s�f�f�µ�h�F���ñ�­�F�s�h�X�X

WEBSITE DESIGN/DEVELOPMENT
�����X�H�s�µ�h��

COPYWRITING 
�s���¡�¡�ñ�8�F�h�8�X�����Í���]�s�–�f���h�­�X

1 2 3

Online Ad Campaigns
�����X�¦�����s�8�h�F�¡����

Brand Compass



Get Your Win
�£�ñ�µ�]�X� �]�ñ���¡�¡���h

Paul Claessen is a proven entrepreneur, discerning i nvestor, and seasoned advisor specializing 
in small and medium-sized businesses. He has a back ground running high growth businesses; 
having founded and built two successful companies and  managed the turnaround of a listed 
technology business. Paul Claessen Consulting empow ers ambitious business owners by  
equipping them with the tools and expertise needed to achieve real, measurable improvements 
in the value of your business



�»�@���X�����h���æ�­�¡

�£�™�s�æ�]���X�I�™�s�Î�­�@�+�X�£�ñ�µ�]�L�¡�X�Í�F�¡�F���F�]�F�­�Ô�X�F�h���™���ñ�¡�����X�¡�F�8�h�F�æ���ñ�h�­�]�Ô�*�X�Î�F�­�@�X�ñ�X�h�s�­�F�����ñ���]���X�F�h���™���ñ�¡���X
�F�h�X�¡�s���F�ñ�]�X�f�����F�ñ�X���h�8�ñ�8���f���h�­�6�]���ñ���¡�X�ñ�h���X�Î�����¡�F�­���X�­�™�ñ�7�æ���)

�¦���Í���h�µ���X�U�h���™���ñ�¡���+ Paul reported a substantial revenue growth, attributing this
success to the enhanced brand identity and marketing efforts.

�u���Î�X�®���™�Í�F�����X�i�ñ�µ�h���@�+ The introduction of the group coaching course added a
new revenue stream, attracting both new and existing clients.



Designed for Function
Built to Last

�H�ñ�™�h���¡��
Farnese Australia, founded in 2000 by the Farnese fa mily, stands at the forefront of designing 
and manufacturing stone-cutting and polishing machi nery, tools, and wood-cutting machinery. 
Their mission is to lead and innovate within the sto ne industry, positioning Farnese Machinery 
as the go-to trusted machinery solution for clients . With a commitment to excellence, they 
aspire to be renowned for their superior service, e stablishing themselves as a sought-after and 
highly reputable company.



�»�@���X�����h���æ�­�¡

�s�s�����™�h�X���™�ñ�h���X�U�����h�­�F�­�Ô�+�XThe streamlining of the Farnese brand and the 3 par t of 
the business 1. Farnese Machinery 2. Farnese Stone Tools 3. Farnese Masterwood, 
created a modern brand identity for the business.

�u���Î�X�£�™���f�F�¡���X�i�ñ�µ�h���@�+ The Farnese Malaga retail store is set to open very soon.

�U�h���™���ñ�¡�����X���™�ñ�h���X�0�˜�µ�F�­�Ô�+ The rebrand lead to review of customer engagement and 
touchpoints.

�U�f�–�™�s�Í�����X�s�ñ�™�Y���­�F�h�8�+�X�»�@���X�Î���]�]�?�����æ�h�����X���™�ñ�h���X�F�����h�­�F�­�Ô�X�ñ�h���X���s�@���¡�F�Í���X���™�ñ�h���X�f���¡�¡�ñ�8���X
that resonates with the Farnese audiences, helps ma ke everything more effective and 
easier to apply across the various marketing platfor ms. 
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